
2025 STATE OF THE CITY 

REVIEW



Staff Preparations and Planning

20+ Committee Meetings 

(includes meetings with internal staff

and Beaumont Chamber of Commerce)

1 Video Recording Session &

3+ Meetings with Video Crew 

(includes scope and follow-up)



Social Media Performance

June 11 - Save the Date

July 10 - Initial Flyer Post; 

August 7 - Reshared on Facebook

August 11 - Monday with the Mayor

August 20 - 3 Week Reminder

August 27 - 2 Week Reminder

September 8 - Monday with the Mayor

Engagement: 4.88%

Reach: 2,252

Engagement: 3.26%

Reach: 1,164

Engagement: 3.06%

Reach: 2,288

Engagement: 13.74% (average)

Reach: 3,026 total

Engagement: 1.52%

Reach: 1,448

Engagement: 2.28%

Reach: 702 

Engagement: 0.54%

Reach: 1,652

Engagement: 2%

Reach: 750

Engagement: 2.7%

Reach: 1,744

Engagement: 4.01%

Reach: 599

Engagement: 3.56%

Reach: 2,022

Engagement: 6.64%

Reach: 1,641



Dedicated Webpage Performance

https://2025beaumontsotc.my.canva.site/beaumont-state-of-the-city-website
https://2025beaumontsotc.my.canva.site/beaumont-state-of-the-city-website


Elevated Raised Foundation

1413

8

NUMBER OF SPONSORS BY TIERS

Sponsorships

https://communitycalendar.beaumontca.gov/beaumontca/203694
https://communitycalendar.beaumontca.gov/beaumontca/203694


Survey Feedback



Graphic Design Materials

The following images are included as mockups for each design: postcards, name tags, 

event program, digital A-frame sign, and presentation slides.


